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The relationship between CSR and innovation is scarcely recognized in literature.  

Using data of 167 enterprises, we performed a cluster analysis and identified two CSR 

firm profiles -intensive and weak CSR adopters- based on number and intensity of CSR 

efforts undertaken.   

We developed a bivariate probit model to test: 

Hyp1: The engagement of a firm in intensive CSR efforts has a positive effect on its 

propensity to innovate (in both products and processes).  

Hyp2: The engagement of a firm in intensive CSR efforts has a positive effect on its 

propensity to innovate (in both products and processes).  

Hypotheses are confirmed. 
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